Ontario Forestry Association

ENVIROTHON

TIM HORTONS SUPPORTS ENVIRONMENTAL LEADERSHIP AMONG
ONTARIO YOUTH THROUGH THE ENVIROTHON PROGRAM

Ontario Envirothon, the team sport for environmental smarts, reaches over 5,000 students
each year

TORONTO, ON, April 14, 2008 - The Ontario Forestry Association proudly announces that Tim Hortons is the lead
corporate sponsor of the 2008 Ontario Envirothon Competition. Each year the Ontario Envirothon program reaches over
5,000 students where the top 120 students from across Ontario earn the chance to compete for the title of Ontario
Envirothon Champions. This year's event will be held at the Tim Horton Children's Foundation at Tim Horton Onondaga
Farms in St. George, Ontario from May 7-10.

"Tim Hortons has a long and proud history of responsible citizenship. We work with all of our stakeholders to drive
toward environmental best practices," said Nick Javor, Senior Vice President, Corporate Affairs, Tim Hortons and Tim
Horton Children's Foundation. "We are very pleased to support this worthwhile learning experience for the
environmental leaders of the future."

Envirothon is a unique team competition that rewards students for learning about the natural world around them.

"Envirothon gives students the opportunity to explore nature and compete in outdoor competitions to test their
environmental knowledge," said Carla Grant, Executive Director of the OFA, the organization responsible for the Ontario
Envirothon Program. "Students propose solutions for complex problems facing our environment and learn how they can
make changes in their own lives to help lessen environmental impacts.”

The students at Envirothon will take part in a truly green event. Beyond the competition, the students and their teachers
will also carpool to and from the event, conserve water and energy, reuse and recycle event materials and take part in
local environmental improvement projects. The objective of Envirothon is more than learning about the environment, it
shows students how they can make positive change and how to lead by example.
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Tim Hortons Inc. Overview

Tim Hortons is the fourth largest publicly-traded quick service restaurant chain in North America based on market
capitalization, and the largest in Canada. Tim Hortons appeals to a broad range of consumer tastes, with a menu that
includes coffee and donuts, premium coffees, flavored cappuccinos, specialty teas, home-style soups, fresh sandwiches
and fresh baked goods. As of December 30, 2007, Tim Hortons had 3,221 systemwide restaurants, including 2,823 in
Canada and 398 in the United States. More information about the Company is available at www.timhortons.com.

The Ontario Forestry Association is a non-profit, registered charity dedicated to raising awareness and understanding of
Ontario's forests, and to developing stewardship of forest ecosystems. www.ontarioenvirothon.on.ca




